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PROPOSAL FOR MEDIA PRODUCT

1.  INTRODUCTION: Within the first step in making your proposal, please write down answers to the following: 
a. What have you been asked to do?
b.  Is the product a moving image (video) / still image (photo) and what is it suitable for? (Television broadcast / Internet streaming)  
c. How long do you intend to plan your project? ( Min 2 minutes Max 4 minutes)
d. What format should it be in? (MP4/H.264 Video or MP3/WAV Audio)
I have been asked by Paul and Sam to create three separate tutorial videos explaining how to do various things to do with film production. Each tutorial video should be around thirty-second-long and should contain clear information about what to do step by step. It will be a moving production video which will be suitable for internet streaming, this is due to the length of the video and how many there are. The video I will be producing will be minimum twenty-four seconds long and be maximum forty-two seconds long. This is so the viewer does not get dis-interested in the video and goes and looks elsewhere. FORMAT!









2. BASIC STORYLINE: – What is happening in your media product? Is there a linear storyline? Who are the characters? Are you making a drama or documentary? Try to be descriptive but brief







3. THEMES – for example, “This music video will use fast paced cuts to keep up with the beat of the music.  The song deals with the bad effects of drugs so we will use some effects from the editing software such as slow motion and ghosting in places to show how strange people feel on some drugs.”





4. AUDIENCE AND MEDIUM – Who is it going to be made for and where it will be shown?  

EXAMPLE:  “My advert will be aimed at parents of young children, as well as the children. [For a toy advert].  It could be shown on the Disney channel around programmes for children up to 10 years old (give examples).









5. APPEALING CONTENT: - What content do you have in the product that you know will appeal to the target audience?    

(If you have a secondary audience in mind, e.g. parents, what content do have that will appeal to them?  Why have you chosen it?)

 (TIP!: Refer to your choice in costume, lighting, props, text, dialogue, choice of music, location)






6. LEGAL, ETHICAL AND MORAL ISSUES: – Could it be banned for any reason? Will anything be controversial, are children involved/bad language/drug use/real names/someone else’s idea?  If it is a film/trailer/music video/game what rating do you think it will have?





7. TALENT / CONTRIBUTORS: - Who will be involved in your production in front of the camera? 
TALENT are referred to actors playing roles within scripted productions (Drama). CONTRIBUTORS are people who are not reading off a script and reporting a non-fiction event. (Documentary)




8. LOCATION(S): - Where are you planning for filming to take place? 
(You will need to complete location recces to include within your proposal). 





9. BUDGET: - Do you have any idea on what will be required for the budget? Budgets don’t have to be made up on money, just resources of what you need at the absolute minimum/maximum in order for your project to work successfully:








10. PRODUCTION ROLES: - Who will be responsible for the production roles within your content? (I.E. Who will take on directing, editing, camera work, sound recording etc)
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